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Abstract

This study evaluated the effectiveness of radio drama as a

strategic communication tool for promoting women’s

empowerment in Niger State, Nigeria. Using a mixed-method

descriptive research design, data were collected from 300

women across Niger, Abuja Municipal Area Council (AMAC),

and Nasarawa State. Focus group discussions and key

informant interviews complemented quantitative data for the

study. The study is anchored in the Entertainment-Education

strategy and Social Learning Theory, which underscore the

capacity of storytelling to inform and transform societal

norms. Findings revealed that over 78% of respondents

listened to radio drama at least occasionally, with a significant

majority describing the content as relevant to their lived

experiences. Participants reported increased self-confidence,

engagement in family decision-making, and a heightened

awareness of women’s rights and agency. However, the
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study also identified limitations, including limited feedback

mechanisms, cultural resistance in some rural areas, and the

absence of clear pathways for translating awareness into

concrete action. The study concluded that while radio drama

is a potent tool for raising consciousness and challenging

patriarchal norms, its impact is mediated by socio-cultural

and infrastructural factors. It is recommended that

programme developers localise content linguistically and

culturally, incorporate listener feedback, and strengthen

partnerships with community leaders and support

organisations. Ultimately, the strategic use of radio drama

can contribute significantly to gender equality when embedded

in a holistic, participatory development communication

framework.

Keywords: Radio Drama, Women’s Empowerment, Strategic

Communication, Niger State, Entertainment-Education,

Development Communication

Introduction

Radio remains one of the most pervasive communication platforms in Nigeria,

particularly in rural and semi-urban communities. It is widely recognised

for its accessibility, affordability, and adaptability to local languages and

cultural expressions (Manyozo, 2012). Among its numerous formats, radio

drama has been identified as a powerful tool for strategic communication,

able to educate, entertain, and influence public attitudes through storytelling.

In Nigeria’s Niger State, where cultural and gender norms often hinder

women’s participation in decision-making and economic life, the use of

radio drama for women’s empowerment presents a unique opportunity for

social change.

Women’s empowerment involves enhancing women’s access to

resources, rights, opportunities, and agency across various spheres of life.

Yet, across northern Nigeria, structural barriers such as poverty, illiteracy,

early marriage, and gender-based violence persist (British Council Nigeria,

2012). Strategic communication through edutainment, particularly via radio

drama, has increasingly been used to challenge these norms, promote critical
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dialogue, and provide relatable narratives that can reshape gender relations

(Usdin et al., 2005).

Despite these efforts, the actual effectiveness of radio drama as a

communication tool for women’s empowerment remains under-researched.

This study seeks to evaluate how radio drama promotes women’s

empowerment in Niger State by examining listener engagement, content

relevance, and behavioural outcomes. The objective of the study is to evaluate

the effectiveness of radio drama as a strategic communication tool for

promoting women’s empowerment in Niger State. In other words, this study

investigates how radio drama as a strategic communication tool can

challenge dominant gender norms, present alternative role models, and

motivate women and men alike to re-evaluate the roles, rights, and potential

of women in their communities.

Theoretical Review

This study is grounded in two interrelated communication theories that offer

insights into how media, particularly radio drama, can influence social

attitudes and behaviours. Thus, the study is examined through the lenses of

the Entertainment-Education (E-E) Strategy and Social Learning Theory.

Entertainment-Education (E-E) Strategy

The Entertainment-Education approach is a communication strategy that

integrates educational messages into popular entertainment formats to foster

social and behavioural change (Singhal & Rogers, 1999). In the Nigerian

context, this has been particularly relevant in public health and gender

advocacy, where radio drama has been used to raise awareness about

issues ranging from domestic violence to girl-child education. The E-E model

is effective because it reduces resistance to change by embedding didactic

content within relatable, culturally sensitive narratives. As audiences become

emotionally invested in fictional characters, they are more likely to reflect

on their own behaviours and attitudes.

The approach is especially suited for reaching populations with low

literacy levels, a common demographic characteristic in Niger State. Through

storylines, dialogue, and character development, radio dramas can subtly

introduce alternative perspectives on gender roles, women’s rights, and
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community participation without triggering defensive reactions. As Sabido

(2004) suggests, “audiences often model their lives after characters they

admire or sympathise with,” making E-E a subtle yet powerful strategy for

social reform.

Social Learning Theory

Proposed by Bandura (1977), Social Learning Theory posits that individuals

learn by observing the behaviour of others and the consequences that follow.

When applied to media, especially drama, it suggests that audiences can

learn new behaviours, attitudes, or values by watching or listening to how

characters in media content act and are rewarded or punished. In radio

drama, a female character who challenges traditional norms and is positively

portrayed may inspire listeners to emulate similar assertiveness or seek

empowerment in real life. Social Learning Theory also helps explain why

radio drama can be more effective than purely instructional formats. Learning

is not just cognitive but also emotional, and radio drama elicits emotional

engagement through storytelling. According to Bandura (2001), observational

learning is most effective when the model is relatable, the consequences

are realistic, and the action appears achievable within the audience’s socio-

cultural context, which are all key features of well-produced radio drama.

Together, these theories provide a solid framework for analysing the

potential of radio drama not only as a vehicle of entertainment but also as a

transformative tool in the promotion of women’s empowerment in Niger

State.

Conceptual Review

To further understand the role of radio drama in promoting women’s

empowerment, it is important to clarify the core concepts relevant to this

study: radio drama, strategic communication, and women’s empowerment.

These concepts serve as the analytical foundation of the work and inform

both the research approach and interpretation of findings.

Radio Drama

Radio drama refers to a scripted performance delivered through sound

alone, utilising dialogue, sound effects, music, and silence to tell compelling
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stories. It has been widely used as a form of entertainment-education (E-

E), capable of capturing listeners’ attention while embedding critical social

messages. According to Manyozo (2012), radio drama in African contexts

has historically served dual purposes: engaging the audience and provoking

reflection on health, development, and governance issues. Its appeal lies in

its affordability, oral nature, and capacity to transcend literacy barriers,

especially in rural and semi-urban communities where television and internet

access may be limited.

Strategic Communication

Strategic communication is the purposeful use of communication by

organisations or stakeholders to fulfil long-term objectives. In development

practice, it refers to the intentional planning and use of media, messages,

and audience engagement to influence knowledge, attitudes, and behaviours

in favour of social transformation (Coffman, 2002). Radio drama, as a

form of strategic communication, becomes a carefully designed medium

that goes beyond entertainment to achieve a specific outcome, in this case,

fostering women’s empowerment.

Women’s Empowerment

Women’s empowerment encompasses the processes through which women

gain control over their lives, participate in decision-making, and access social,

political, and economic opportunities. Kabeer (1999) defines empowerment

as the expansion in people’s ability to make strategic life choices in contexts

where this ability was previously denied to them. In Northern Nigeria, and

Niger State in particular, empowerment entails increased access to education,

economic independence, political voice, reproductive autonomy, and the

dismantling of harmful cultural practices such as early marriage or gender-

based violence.

Review of Literature

This section discusses how existing scholarship interprets and debates the

relationship between radio drama, strategic communication, and women’s

empowerment, particularly in the context of development communication

in Sub-Saharan Africa.
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Radio Drama as an Edutainment Tool

The use of radio drama as a tool for development communication has gained

global and regional recognition. Edutainment (a blend of education and

entertainment) creates a platform for passing messages that are both

engaging and socially instructive. As noted by Singhal and Rogers (1999),

edutainment is particularly effective because it allows audiences to suspend

disbelief, become emotionally involved with characters, and gradually

internalise progressive messages. This makes radio drama a unique space

for influencing perceptions around gender roles and norms.

In Nigeria, several development programmes have employed radio

drama to educate the public on issues such as reproductive health, HIV/

AIDS, education, domestic violence, and child marriage. For example, the

radio drama Story Story and Gatanan Gatanan Ku have been praised for

their relatable characters and storytelling formats that sensitively tackle

sensitive topics while reflecting the realities of everyday Nigerians (BBC

Media Action, 2015). The immersive experience offered by drama fosters

identification and promotes critical thinking, especially among marginalised

or less literate audiences.

Strategic Communication and Women’s Rights

Strategic communication, when used effectively, transforms passive listeners

into active participants in the development process. It is not merely the

transmission of messages but an intentional and participatory process of

meaning-making. The strategic use of media tools, like radio drama, to

influence societal values and behaviours, has long been recognised in the

development sector. According to Servaes (2008), strategic communication

must be culturally relevant, audience-sensitive, and consistent in order to

yield results.

In relation to women’s rights, strategic communication can serve as a

counter-narrative to cultural messages that perpetuate inequality. By

portraying empowered female characters who challenge stereotypes or

navigate adversity, radio drama subtly invites audiences to reconsider their

own beliefs and practices. It also normalises conversations around taboo

subjects such as sexual autonomy or domestic abuse within a safe and

engaging context.
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Empowerment Through Representation and Role Modelling

Representation is essential. The repeated exposure to empowered women

characters in drama can shift listeners’ ideas about what is possible or

acceptable in real life. This form of indirect persuasion, or vicarious

reinforcement, is central to Bandura’s (1977) Social Learning Theory. When

radio characters succeed or fail based on their actions and choices, audiences

are more likely to internalise the consequences and reflect on them.

Moreover, positive depictions of women in public leadership,

entrepreneurship, education, or advocacy roles help dismantle internalised

inferiority among female listeners and challenge male listeners to view women

as capable partners in community building. These portrayals may not create

immediate change but contribute incrementally to shifting the broader cultural

landscape.

Empirical Review

Numerous studies have evaluated the impact of media interventions, including

radio drama, on promoting social and behavioural change among underserved

populations. However, while some findings demonstrate the potential of

such approaches, there remains a limited body of focused empirical work

on how radio drama specifically empowers women in rural or semi-urban

areas of Nigeria, particularly in Niger State.

Usdin et al. (2005) conducted a landmark evaluation of the Soul City

series in South Africa, which integrated gender equality and anti-violence

themes into radio and TV dramas. The study found measurable

improvements in knowledge and attitudes around gender-based violence

and women’s rights, particularly among younger listeners. This highlighted

the power of storytelling in fostering critical reflection and social change.

BBC Media Action (2015) evaluated the Gatanan Gatanan Ku and Story

Story radio dramas in Nigeria, focusing on northern regions with similar

sociocultural characteristics as Niger State. Their findings revealed that

regular listeners were more likely to discuss women’s issues at home,

question harmful gender norms, and report increased confidence in decision-

making among women. However, while listenership and recall were high,

actual behavioural change was uneven and largely dependent on external

socio-economic factors.
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Edewor and Salau (2018) assessed the influence of radio campaigns on

women’s health-seeking behaviour in Kwara State. Although their focus

was on maternal health, they found that dramatised messages delivered in

local languages had greater emotional and educational impact than traditional

Public Service Announcements (PSAs). Women reported increased

awareness and a greater willingness to seek antenatal care, especially when

messages were culturally grounded and community voices were featured.

Ojebuyi and Okorie (2015) explored how participatory radio drama

affected rural women’s empowerment in south-western Nigeria. The study

revealed that while exposure to educational content increased knowledge

and confidence, challenges such as poverty, limited access to platforms for

feedback, and patriarchal gatekeeping weakened the programme’s

transformative potential. Importantly, they stressed the need for follow-up

mechanisms and audience engagement structures to sustain impact.

Despite the growing body of literature on radio and women’s

empowerment, a number of critical gaps remain:

• Limited focus on Niger State– Much of the Nigerian literature

focuses on the South-West or large-scale national programmes,

overlooking the unique socio-cultural dynamics of Northern states

like Niger, where conservative norms may affect message reception

differently.

• Insufficient evaluation of long-term impact – Existing studies

largely assess knowledge and attitude change, with fewer

investigating how this translates to sustained behavioural change

or increased agency among women.

• Few studies centred on women’s own perceptions – Many

evaluations prioritise statistical reporting over the lived experiences

and narratives of women who engage with radio drama.

• Gaps in feedback loops – There is little evidence on how

producers or broadcasters incorporate community feedback,

especially from women, into programme design to enhance

relevance and responsiveness.

This study seeks to fill these gaps by evaluating the effectiveness of

radio drama in promoting women’s empowerment in Niger State. It focuses
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on women’s perceptions of programme content, message relevance, and

the extent to which exposure influences agency, dialogue, and participation

in decision-making.

Research Methodology

Research Design

This study employed a descriptive survey design using a mixed-method

approach. The quantitative component was used to measure the reach and

recall of radio drama messages among women listeners, while the qualitative

aspect explored women’s lived experiences and perceptions regarding the

empowering impact of those programmes. This design was chosen to allow

for a comprehensive understanding of both statistical trends and subjective

insights related to radio drama effectiveness.

Area of Study

The research was conducted in Niger State, with a focus on communities

within and around Minna (the capital city) and select rural LGAs. For

comparative purposes and wider policy implications, additional insights were

gathered from Abuja Municipal Area Council (AMAC) in the Federal Capital

Territory and Lafia in Nasarawa State. These areas were selected due to

their access to radio programming, diverse listener demographics, and

varying socio-cultural attitudes towards women’s empowerment.

Population of the Study

The population comprised female residents aged 18 and above, who are

regular listeners of radio programmes, particularly those with drama content.

This included housewives, market women, civil servants, students, and

members of local women’s groups. Media practitioners and programme

producers were also included in the qualitative sample to offer behind-the-

scenes perspectives.

Sample Size and Sampling Technique

A total of 300 respondents were sampled across the three states: 150 in

Niger, 80 in AMAC, and 70 in Nasarawa. A multistage sampling technique

was adopted:
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Purposive selection of radio stations known for airing women-focused

drama (e.g., Power FM, Nasarawa Broadcasting Service, Kapital FM).

Stratified random sampling of female listeners by age group, education

level, and marital status to ensure diversity.

Snowball sampling was employed for key informant interviews with

producers, gender experts, and drama scriptwriters.

Instruments for Data Collection

Three tools were used:

Structured questionnaire for women listeners, featuring closed and open-

ended questions.

Key informant interview guide for media professionals and producers.

Focus group discussion (FGD) guide for groups of 8–10 women per

location to elicit collective perspectives on programme impact.

Data Analysis

Quantitative data were analysed using descriptive statistics such as

frequency distributions and percentages, presented in tables. Qualitative

data from interviews and FGDs were analysed thematically, focusing on

categories such as:

— Perceived message relevance, Changes in attitude or behaviour,

Cultural barriers to message uptake

— Empowerment indicators (confidence, autonomy, participation)

This methodological framework was designed to explore not only

whether women listen to radio drama, but whether and how it is translating

into real-world empowerment.

Data Presentation and Analysis

This section presents and interprets data collected through surveys and

qualitative discussions with women listeners of radio drama in Niger State,

AMAC (FCT), and Nasarawa State. The objective was to assess the

perceived effectiveness of radio drama as a strategic tool for promoting

women’s empowerment.
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Table 1: Frequency of Radio Drama Listenership Among Women (n = 300)

Frequency of Niger AMAC Nasarawa Total

Listening (%) (%) (%) (%)

Regularly 42 38 33 37.7

( 3 times/week)

Occasionally 36 44 47 41.0

(1–2 times/week)

Rarely 16 14 15 15.0

Never 6 4 5 6.3

Interpretation:

Over 78% of respondents across the three states listened to radio drama at

least occasionally, confirming its reach and relevance. Niger and Nasarawa

had slightly lower regular listenership compared to urban AMAC, likely

due to inconsistent power supply or radio signal strength.

Table 2: Perceived Relevance of Radio Drama Content to Women’s Lives

Response Category Frequency Percentage

Highly Relevant 123 41.0

Moderately Relevant 99 33.0

Slightly Relevant 54 18.0

Not Relevant 24 8.0

Interpretation:

A majority (74%) found the drama content either highly or moderately

relevant to their daily experiences, particularly in areas such as household

decision-making, health education, and emotional well-being.
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Table 3: Self-Reported Changes in Awareness or Behaviour Post-Exposure

Area of Change % of Respondents Reporting

Change

Increased self-confidence 61%

Discussed issues raised in drama 48%

with family/friends

Took personal decision without 36%

spousal approval

Joined local women’s group or 22%

association

Interpretation:

Many women reported greater confidence and willingness to discuss or act

on issues raised in the drama. However, the relatively lower rates of joining

organisations or initiating action indicate that structural and cultural barriers

still influence behaviour.

Qualitative Insights [from Focus Group Discussions (FGDs) and

Key Informant Interviews (KIIs)]:

Empowering Storylines: Respondents appreciated characters who

stood up for their rights or challenged traditional norms, e.g., fictional women

refusing early marriage or speaking out against abuse.

Cultural Acceptance: Some respondents, especially in rural Niger,

noted family resistance to such programmes, with some men forbidding

women from listening to “Westernised” content.

Language and Access: Preference was expressed for programmes

aired in Hausa or Gbagyi. Several participants in Nasarawa and Niger

mentioned using battery-powered radios, showing adaptability despite

infrastructural challenges.

Feedback Mechanisms: A major concern among listeners and

producers was the absence of structured feedback loops. While some stations

accepted SMS or call-ins, many women were either unaware of the

opportunity or unable to participate.
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These findings suggest that while listenership is strong and relevance is

recognised, deeper engagement and action are influenced by social context,

programme accessibility, and supportive environments.

Discussion of Findings

The results of this study reveal that radio drama has emerged as a valuable

tool for advancing women’s empowerment, particularly in regions like Niger

State, where traditional media access and female literacy levels are limited.

The high frequency of listenership reported (nearly 80% at least occasionally)

supports the argument that radio drama remains a culturally acceptable

and accessible form of communication among Nigerian women (Manyozo,

2012).

Respondents’ perception of the relevance of content suggests that women

are not only listening but also relating to the characters, storylines, and

issues discussed. With over 70% identifying the programmes as relevant or

highly relevant, the data affirm the strength of the Entertainment-Education

(E-E) model in triggering emotional engagement and fostering critical

reflection (Singhal & Rogers, 1999).

The reported changes in behaviour, such as increased confidence,

participation in household decisions, and peer discussion of drama themes,

reflect the potential of strategic media to influence attitudes and shift agency.

This aligns with Bandura’s Social Learning Theory (1977), which posits

that individuals model behaviours they observe in others, especially if the

characters are aspirational and the consequences of actions are clear.

The findings also highlight important limitations. For instance, fewer

women reported taking collective or community action (e.g., joining women’s

groups), suggesting that while drama may inspire introspection, structural

and cultural barriers still hinder tangible behavioural change. Similar

challenges were reported in Edewor and Salau’s (2018) study, where women

appreciated radio health messaging but faced systemic obstacles in accessing

services.

The lack of structured feedback mechanisms noted in both FGDs and

key informant interviews presents a barrier to participatory communication.

As Soola (2009) argued, the success of strategic communication in

development depends on two-way interaction, not just message delivery.
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When listeners are unable to respond or engage with content creators,

opportunities for refining and localising messages are lost.

The geographic variations in listener experience, such as greater

listenership and engagement in AMAC compared to rural Niger, also

highlight the role of infrastructure, language, and socio-cultural norms in

shaping programme impact. While urban women had more access and

freedom to engage, rural women sometimes faced familial or community

resistance, confirming the need for culturally grounded strategies.

While the findings support the use of radio drama as a strategic

communication tool for women’s empowerment, they also caution against

overestimating its standalone impact. Real transformation will require an

enabling environment, sustained content, and deliberate efforts to translate

awareness into action.

Conclusion

This study has explored the effectiveness of radio drama as a strategic

communication tool for promoting women’s empowerment in Niger State,

with comparative insights from AMAC and Nasarawa State. The findings

confirm that radio drama, when contextually grounded and appropriately

scripted, resonates with women, especially in marginalised or underserved

areas. The majority of respondents reported regular or occasional

listenership, high relevance of content, and increased self-confidence as a

result of exposure to women-focused drama programmes.

The study confirms the applicability of Entertainment-Education and

Social Learning Theories in explaining the audience’s engagement with

drama content. Women related to the characters, absorbed the messages,

and, in some cases, modelled empowering behaviours such as speaking

out, negotiating in family contexts, and making independent decisions.

Challenges persist. Cultural resistance, limited interactivity, language

barriers, and the absence of structured follow-up mechanisms constrain

the long-term impact of radio drama. The reach of radio drama is not in

question, but its effectiveness must be amplified through policy support,

participatory design, and sustained engagement.
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Recommendations

Strengthen Cultural Relevance and Localisation

Drama programmes should be broadcast in local languages (e.g., Hausa,

Gbagyi) and should incorporate idioms, scenarios, and beliefs familiar to

listeners in rural Niger and surrounding states. Cultural nuances must be

respected while still promoting progressive gender norms.

Enhance Feedback and Listener Participation

Radio stations and producers should establish mechanisms for audience

feedback, such as call-ins, SMS lines, community forums, or WhatsApp

platforms. Women should be involved in content creation and review to

ensure local ownership and relevance.

Collaborate with Local Leaders and Influencers

To overcome resistance and deepen impact, programme creators should

engage religious leaders, traditional rulers, and respected women in the

community as advocates. Their endorsement can improve acceptance and

lend legitimacy to messages.

Incorporate Referral and Support Information

Every drama episode should include follow-up messaging about legal rights,

counselling centres, helplines, or local women’s organisations. Information

must be practical, repeated, and reinforced.

Expand to Multi-Platform Communication

While radio remains the primary medium, efforts should be made to

complement it with other accessible channels like town hall listening clubs,

print flyers for non-literate women, and social media summaries where

relevant.

Monitor and Evaluate Long-Term Impact

Producers, NGOs, and policymakers should invest in long-term monitoring

to track behavioural and attitudinal changes, not just listenership statistics.

This helps refine strategies and measure real empowerment outcomes.

Through a blend of compelling storytelling, strategic messaging, and

responsive design, radio drama can continue to serve as a powerful vehicle

for transforming women’s lives in Niger State and beyond.
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