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THE ROLE OF SOCIAL MEDIA IN LEGAL PRACTICE IN NIGERIA
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Abstract:

Social media has significantly impacted legal practice in Nigeria, reshaping how legal
professionals interact with clients, manage their practices, and engage with the broader
community. This digital transformation offers substantial benefits, including enhanced
visibility for legal practitioners, increased client outreach, and a platform for sharing legal
insights and updates. Social media platforms such as LinkedIn, Twitter, and Facebook
provide lawyers with tools to establish their expertise, build professional networks, and
participate in legal discussions, thus fostering greater public awareness of legal issues.
However, the integration of social media into legal practice also presents challenges,
including concerns about maintaining client confidentiality, adhering to ethical standards,
and managing the accuracy of information shared. Nigerian legal practitioners must
navigate these challenges by implementing clear social media policies, investing in digital
literacy, and ensuring compliance with regulatory and ethical guidelines. This paper is
geared towards balancing the opportunities and risks associated with social media as it is
crucial for leveraging its potential to enhance legal practice while safeguarding professional
integrity. It also explores the essentiality for legal professionals in Nigeria to stay abreast of
technological advancements and regulatory developments to maximize the benefits and
mitigate potential drawbacks. This paper adopts a doctrinal research methodology through a
review of existing literature. The findings reveal a growing reliance on social media among
Nigerian legal professionals, albeit with limited awareness of potential ethical pitfalls. The
paper recommends that legal practitioners develop comprehensive social media strategies
and receive continuous training on digital best practices to harness its benefits while
maintaining professional integrity.
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1.0 Introduction

The advent of social media has revolutionized various sectors globally, and the legal
profession in Nigeria is no exception. The integration of social media into legal practice has
been driven by the need for enhanced communication, marketing, and client engagement.
Social media platforms such as Facebook, Twitter, LinkedIn, and Instagram offer legal
practitioners unprecedented opportunities to reach a broader audience, share legal insights,
and build professional networks. However, the dynamic nature of social media has
necessitated a shift in these traditional practices [such as face-to-face client consultations,
reliance on physical law libraries, limited public engagement, and traditional marketing
through word-of-mouth or print media]. Legal professionals now leverage social media to
enhance their visibility and credibility. By sharing articles, case studies, and legal opinions,
lawyers can establish themselves as thought leaders in their respective fields. This not only
aids in professional development but also attracts potential clients who seek knowledgeable
and reputable legal representation. Moreover, social media facilitates real-time
communication and interaction with clients. This immediacy is particularly beneficial in a
fast-paced legal environment where timely updates and responses are crucial. Clients can
easily reach out to their lawyers through direct messages or comments, fostering a more
personalized and responsive service.

Marketing legal services was traditionally viewed as unprofessional, with lawyers expected to
maintain a reserved and formal public image. Communication with clients often followed a
hierarchical and procedural format, with limited room for informal or real-time interaction.
These long-standing practices, rooted in legal ethics and professional decorum, defined the
way Nigerian legal practitioners operated for decades. However, the broader digital
revolution—marked by increasing internet penetration, the rise of mobile technology, and the

global spread of social media—has begun to challenge and reshape these norms. As Nigerian


https://doi.org/10.53982/alj.2025.1301.10-j

Omoleke
The Role of Social Media in Legal Practice in Nigeria https://doi.org/10.53982/alj.2025.1301.10-j

society becomes increasingly digitalized, legal professionals are finding it necessary to adapt
to emerging technologies to remain relevant, competitive, and accessible.

The primary objective of this study is to explore how social media influences legal practice in
Nigeria. This includes examining the ways in which social media platforms are utilized by
legal practitioners to enhance their professional activities, such as client engagement, legal
research, and public relations. Another key objective is to identify the ethical challenges and
implications associated with the use of social media in the legal field. This involves analyzing
issues related to confidentiality, professional conduct, and the potential for misinformation.
Additionally, the study aims to assess the impact of social media on the public perception of
the legal profession in Nigeria. This includes understanding how social media shapes the
image of lawyers and the judiciary, and how it affects public trust in the legal system. Finally,
the study seeks to provide recommendations for best practices in the use of social media by
legal professionals. This includes suggesting guidelines for maintaining ethical standards and
leveraging social media effectively to benefit both legal practitioners and their clients.

The methodology for examining this academic work involves a qualitative approach. A
comprehensive literature review is conducted to understand existing research on social
media's impact on legal practices globally and within Nigeria. This includes studying
academic articles, legal journals, and case studies that highlight trends and challenges.

Social media has significantly reshaped the landscape of legal practice in Nigeria, introducing
both opportunities and challenges for legal professionals. According to Olaniyi Trust Ayodele
et al., social media platforms like Twitter, Facebook, and Instagram now serve as tools for

lawyers to educate the public, engage clients, and create visibility for their services®. This

*B.Sc, LLB, BL, LLM, MBA, M.Phil, ICMC, Ph.D); muslim.omoleke@fuoye.edu.ng; Department Of Public
Law, Faculty of Law, Federal University, Oye-Ekiti; +2348036679440; https://orcid.org/0009-0009-3650-2866
! Olaniyi Trust Ayodele and others, ‘Social Media, Public Participation and Legislations in Nigeria: A Review’
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transformation has enabled legal practitioners to extend their influence beyond the courtroom
into digital spaces, fostering public understanding of legal rights and responsibilities.
Similarly, Uduak Udoudom and his co-authors emphasize that strategic media advocacy on
social platforms is instrumental in promoting access to justice and legal reforms, especially in
areas underserved by traditional legal mechanisms?

Despite the benefits, concerns about ethics and professionalism persist. The Rules of
Professional Conduct (RPC) in Nigeria prohibit direct advertising, but social media has
blurred these boundaries. Okewulonu, in a thesis on regulation and free speech, argues that
many Nigerian lawyers navigate these regulatory grey zones by offering general legal advice
and commentary without explicitly soliciting clients®. However, Ezeigwe and Arinze-Umobi
caution that such use of social media sometimes verges on media trials, where lawyers
comment publicly on pending cases, potentially undermining judicial integrity and fairness®.
The activism potential of social media is another area of interest among scholars. During the
#EndSARS movement, legal professionals used Twitter to provide legal aid and document
human rights violations. This reflects what Muse describes as a shift toward participatory
justice, where lawyers and civil society actors use digital tools to challenge impunity and

demand accountability®. Lawal, Underwood, and Stilwell add that legal information shared

2Uduak Udoudom and others, ‘Media Advocacy for Legal Reforms in Nigeria: A Study of Communication
Strategies in Promoting Access to Justice’ (2022) Journal of Legal Subjects, available at
<https://hmjournals.com/journal/index.php/JLS/article/view/3501> accessed on 19th, April, 2025.

3Ginikachi Goodness Okewulonu, ‘The Regulation of Social Media in Nigeria and its Effect on Free Speech:
Perspectives from Constitutional Law and International Norms’ (LLM Thesis, University of Saskatchewan
2021) available at <https://harvest.usask.ca/items/f5e51438-e5ab-4bb0-8a9a-bf3736d63159> accessed on 19th
April, 2025.

4Afam Christian Ezeigwe and Chinemelum Nelson Arinze-Umobi, ‘Media Trial and the Nigerian Society: A
Study of the Social Media as an Illegitimate Means of Achieving Justice’ (2020) African Journal of
Constitutional and Administrative Law, available at
<https://journals.ezenwaohaetorc.org/index.php/AJCAL/article/view/1387> accessed on 19th April, 2025.

5 S A Muse, ‘Social Media and Public Participation in Nigeria: Challenges and Possibilities” (2020) Advances in
Social Sciences Research Journal, available at
<https://journals.scholarpublishing.org/index.php/ASSRJ/article/view/452>, accessed on 19th April, 2025.
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via social media plays a vital role in empowering citizens to understand their rights and seek
remedies through appropriate legal channels.

Nevertheless, the unregulated and informal nature of social media can pose risks®. Olubukola
Olugasa, Lalude, and Olagunju warn of the liabilities faced by internet service providers and
content hosts, especially when lawyers or their clients disseminate defamatory or confidential
information online’. They also explore cybercrime and its legal remedies, underscoring how
social media platforms may inadvertently facilitate violations of legal standards. These
authors advocate for clearer frameworks to regulate digital conduct among legal practitioners
and enforce accountability where necessary.

On a more constructive note, social media has revolutionized legal research and peer
collaboration. Platforms like WhatsApp, Telegram, and Twitter have become informal but
effective channels for sharing recent judgments, discussing statutory amendments, and
mentoring junior lawyers. Ekwenchi and Okoyeocha observe that law firms and legal
departments increasingly adopt digital communication strategies to keep pace with evolving
client expectations and professional trends®. Likewise, they further highlight how social
media fosters participatory communication, breaking down hierarchical structures within the
legal profession and allowing for more inclusive dialogue.

In addition, social media enhances legal awareness campaigns and simplifies complex legal

concepts for laypersons. Afolaranmi reviews the relationship between the Nigerian

®Vicki Lawal, Peter G Underwood and Christine Stilwell, ‘Legal Information and the Social Media: Some
Current Issues’ (2018) Libri
https://www.researchgate.net/publication/328803868 Legal Information and the Social Media Some Curren
t Issuesaccessed on 19th April, 2025.

"Olubukola Olugasa, Olalekan Moyosore Lalude and Alex Tolu Olagunju, ‘Social Media and the Liabilities of
Internet Service Providers in Nigeria: A Comparative Analysis of Jurisdictions’ (2020) Society & Sustainability,
available at,
<https://www.academia.edu/45001084/Social Media and the Liabilities of Internet Service Providers in Ni
geria A Comparative Analysis _of Jurisdictions™>, accessed on 19th April, 2025.

80gochukwu C Ekwenchi and Chinwe Rebecca Okoyeocha, ‘The Social Media and Public Relation Practice in
Nigeria: How Organisations are Adapting to Digital Change’ (2021) International Journal of Arts, Languages
and Business Studies, available at, <https://ijalbs.gojamss.net/index.php/IJALBS/article/view/250> accessed on
19th April, 2025.
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government, social media, and peaceful coexistence, arguing that digital platforms can be
powerful tools for nation-building if leveraged responsibly. However, he also notes the risks
of misinformation, manipulation, and censorship, which may erode public trust in both the
legal system and digital media.®

2.0 Overview of Major Social Media Platform.

Social media refers to digital platforms and applications that enable users to create, share, and
interact with content and each other in real time. These platforms—such as Facebook, Twitter
(X), Instagram, WhatsApp, TikTok, and LinkedIn—facilitate communication, collaboration,
and the exchange of information across various formats including text, images, audio, and
video. Social media allows individuals, groups, and organizations to build networks, form
communities, and engage with a global audience instantly. It plays a significant role in
shaping public opinion, influencing trends, and driving social, political, and economic
conversations in today’s digital age. Social media platforms have fundamentally transformed
the landscape of digital communication and social interaction. These platforms, characterized
by their capacity to facilitate user-generated content and interactive communication, have
become integral to modern social life. This overview examines major social media platforms
such as; Facebook, Twitter, Instagram, LinkedIn, and TikTok thereby highlighting their
unique features, user demographics, and social implications.

YouTube, launched in 2005 by Steve Chen, Chad Hurley, and Jawed Karim, is one of the
most prominent and widely used social media platforms focused on video sharing. Initially
created as a site for individuals to upload and share personal videos, YouTube rapidly
evolved into a global platform for diverse content, including tutorials, music videos, vlogs,

documentaries, and live streams. It enables users to create channels, subscribe to others,

° Adebayo Afolaranmi, ‘The Nexus Between the Federal Government of Nigeria, Social Media and Peaceful
Coexistence: A Critical Review’ (2021) Journal of Emerging Technologies, available at
<https://philpapers.org/rec/ AFOTNB>, accessed on 19th April, 2025.
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comment on videos, and engage with a wide variety of visual content. As of 2023, YouTube
has over 2.5 billion monthly active users!?, making it a central hub for entertainment,
education, marketing, and social commentary. Its powerful influence and accessibility have
positioned it as a key platform for content creators, brands, and public figures worldwide.
Facebook, launched in 2004 by Mark Zuckerberg and his Harvard colleagues, is one of the
oldest and most influential social media platforms'!. Initially designed for university students,
Facebook quickly expanded its user base to include individuals of all ages globally. It enables
users to create personal profiles, connect with friends, share updates, photos, and videos, and
participate in various interest groups. As of 2023, Facebook remains one of the largest social
networks with over 2.8 billion monthly active users'?. Its extensive reach and diverse
functionalities have made it a critical tool for personal networking, business promotion, and
political campaigning.

Twitter, introduced in 2006 by Jack Dorsey, Biz Stone, and Evan Williams, distinguishes
itself through its microblogging format, where users post and interact with short messages
known as tweets. Tweets are limited to 280 characters, which encourages brevity and
immediacy in communication. Twitter's real-time nature makes it a vital platform for news
dissemination, public discourse, and emergency communication. With its significant role in
shaping public opinion and mobilizing social movements, Twitter has become an essential
tool for journalists, activists, and policymakers. As of 2023, Twitter boasts approximately

450 million monthly active users.*3

10 Statista, “YouTube users worldwide 2023,” Statista, published October 2023, available at:
https://www.statista.com/statistics/289658/youtube-global-monthly-active-users/ (accessed 19 April 2025).

1 Kirkpatrick, D. ‘The Facebook Effect: The Inside Story of the Company That Is Connecting the World,’.
(Simon & Schuster Publications, 2010).

12Statista, ‘Number of monthly active users of selected social media platforms worldwide’ (August 2023).
Statista.

13 Statista, Number of Twitter's monetizable daily active users worldwide from 1st quarter 2019 to 1st quarter
2023, available at: https://www.statista.com/statistics/970920/monetizable-daily-active-twitter-users-worldwide/
(accessed 18 April 2025).
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Instagram, acquired by Facebook in 2012, focuses primarily on visual content, allowing
users to share photos and videos with their followers. Since its launch in 2010, Instagram has
grown rapidly, appealing especially to younger demographics who favor visual
communication over text-based interactions. The platform's features, including stories, reels,
and IGTV, provide diverse ways for users to engage with content. Instagram's emphasis on
aesthetics and its robust influencer culture have made it a key platform for digital marketing
and brand promotion, significantly impacting consumer behavior'*. By 2023, Instagram has

over 1.5 billion monthly active users.*

LinkedIn, founded in 2002 by Reid Hoffman and his team, is designed specifically for
professional networking and career development!®. Users create profiles that highlight their
professional experiences, skills, and achievements. LinkedIn's platform facilitates job
searching and industry-related discussions. It serves as a crucial tool for both individuals
seeking career advancement and businesses looking to recruit talent or establish industry
connections. As of 2023, LinkedIn has over 900 million users globally?®’.

2.1 Global Trends and Patterns in Social Media Usage

In recent years, social media usage has evolved dramatically, reflecting broader global trends
and patterns. One notable trend is the increasing dominance of mobile platforms. With the
proliferation of smartphones, users now access social media predominantly through mobile
apps, driving a surge in on-the-go engagement. This shift has led to shorter but more frequent

interactions, with users consuming content in bite-sized chunks throughout the day. Another

14 Marwick, A. ‘Instafame: Luxury selfies in the attention economy,’ (2015) 27(1)Public Culture, 137-160.

15 The Guardian, Instagram overtakes TikTok as world's most downloaded app, available at:
https://www.theguardian.com/technology/2024/mar/08/instagram-tiktok-app-reels-video-meta (accessed 19
April 2025).

16 S, Miller, ‘LinkedIn and the shifting nature of professional networking,’ (2013) 76(4)Business
Communication Quarterly, 459-467.

17Social Media Today, LinkedIn Now Up to 900 Million Members, Continues to See ‘Record Levels of
Engagement’, available at: https://www.socialmediatoday.com/news/LinkedIn-Up-To-900-Million-Members-
Record-Engagement/641215/ (accessed 19 April 2025).
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significant pattern is the rise of video content. Platforms like TikTok and Instagram Reels
have popularized short-form videos, which capture user attention more effectively than
traditional text or image posts. This preference for dynamic and engaging media is reshaping
content creation and consumption, pushing brands and influencers to prioritize visually
compelling material.'®

Social media platforms leverage sophisticated algorithms to curate feeds based on user
preferences and behaviors, making content more relevant and engaging. This personalization,
while enhancing user experience, also raises concerns about echo chambers and the
reinforcement of existing biases'”. Privacy and data security have become major issues as
well. With increasing awareness of how personal data is used and shared, users are
demanding more control over their information. This has led to regulatory changes and a
push for greater transparency from social media companies®’.

Social media's role in societal and political movements is more pronounced than ever.
Platforms are used for organizing protests, raising awareness about social issues, and
mobilizing communities®'.

2.2 Historical Development of Social Media

The historical development of social media is a dynamic story of technological innovation
and changing social practices. The origins of social media can be traced back to the early
days of the internet, when bulletin board systems (BBS)?? and forums allowed users to share

information and connect with one another. These early systems, emerging in the late 1970s

18 A. Smith, ‘The State of Social Media: 2023’ (2023). Pew Research Center. Available at [Pew Research
Center] (https://www.pewresearch.org)

PTufekci. Z. ‘Twitter and Tear Gas: The Power and Fragility of Networked Protest’. (Yale University Press,
2018).

20 GDPR, ‘General Data Protection Regulation’ (2018). European Union.

2 Castells, M. ‘Networks of Outrage and Hope: Social Movements in the Internet Age’. (Wiley Publication,
2012).

22 IEEE Spectrum, Social Media’s Dial-Up Ancestor: The Bulletin Board System, available at:
https://spectrum.ieee.org/social-medias-dialup-ancestor-the-bulletin-board-system (accessed 19 April 2025).
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and early 1980s, laid the groundwork for future social media platforms by fostering online
communities and discussions?’. The 1990s saw the advent of the World Wide Web (www),
which significantly expanded the reach and functionality of social media. Early platforms like
Six Degrees, launched in 1997, were among the first to incorporate social networking
features, enabling users to create profiles and connect with others?*,

The early 2000s marked a turning point with the launch of Facebook in 2004. Initially
exclusive to Harvard students?, Facebook quickly expanded to other universities and
eventually to the general public. Its emphasis on real-world identity and connection set it
apart from earlier platforms and contributed to its rapid growth. This era also saw the
emergence of Twitter in 2006, which introduced the concept of microblogging and real-time
updates, allowing users to share brief messages and follow others' activities. The next decade
witnessed the rise of mobile social media and the increasing dominance of visual content.
The proliferation of smartphones enabled platforms like Instagram, launched in 2010, to
thrive by focusing on photo and video sharing. Similarly, the introduction of Snapchat in
2011 brought ephemeral messaging into the social media landscape, appealing to younger
users with its temporary and interactive content features. TikTok, which launched
internationally in 2018, further revolutionized social media with its algorithm-driven short-
form video content, becoming a global phenomenon particularly among younger
demographics®.

3.0  Social Media in the Nigeria Legal Context

2 Rheingold, H. ‘The Virtual Community: Homesteading on the Electronic Frontier’, (Addison-Wesley, 1993).
24 Boyd, D. & N. Ellison, ‘Social network sites: Definition, history, and scholarship,” (2007), 13(1)Journal of
Computer-Mediated Communication, 210-230.

25 TechTarget, Facebook, available at: https://www.techtarget.com/whatis/definitions/F (accessed 19 April
2025).

26 Montag, C. and X. Zheng, ‘Tiktok Use and its Potential Impact on Mental Health’. (2021) 3(1)Journal of
Social Media Studies, 45-58.
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The current state of social media in Nigeria is characterized by both vibrant activity and
notable challenges. On one hand, social media platforms provide crucial channels for
information dissemination, activism, and business. For example, during the EndSARS
protests against police brutality in 2020, social media played a pivotal role in mobilizing
youth, spreading awareness, and organizing demonstrations. This movement illustrated the
power of social media as a tool for social change and civic engagement in Nigeria. On the
other hand, the proliferation of social media has introduced several -challenges.
Misinformation and fake news are prevalent issues, exacerbated by the rapid spread of
unverified content. The 2023 general elections, for instance, were marred by allegations of
misinformation circulating on social media platforms, which complicated the electoral

t27. This scenario highlights the need for enhanced digital

process and affected public trus
literacy and regulatory measures to combat the spread of false information.

Moreover, the Nigerian government has attempted to regulate social media usage to address
these challenges. The enactment of the social media Bill, which aims to control the
dissemination of harmful content, has sparked considerable debate?. Critics argue that such
regulations may impinge on freedom of expression and potentially be used to stifle dissent®’.
The balance between maintaining order and protecting individual freedoms remains a
contentious issue in the Nigerian legal context. The legal framework surrounding social

media in Nigeria is still evolving. Existing laws, such as the Cybercrimes Act of 2015,

address some aspects of online conduct, but the rapid pace of technological change often

27 Ogunleye, A. ‘Misinformation and Its Impact on Nigerian Elections: An Overview’. (2023) 13(2)Journal of
African Media Studies, 112-125.

28 Internet Society, Internet Impact Brief: Nigeria’s Protection from Internet Falsehood and Manipulations Bill
2019, available at: https://www.internetsociety.org/resources/2022/internet-impact-brief-nigerias-protection-
from-internet-falsehood-and-manipulation-bill-2019/ (accessed 19 April 2025).

2 Nwachukwu, A. ‘Balancing Act: Social Media Regulation and Freedom of Expression in Nigeria.” (2022)
56(4)Law and Society Review, 123-145.
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outstrips legislative efforts*®. As social media continues to evolve, there is an ongoing need
for comprehensive legal frameworks that can effectively address the unique challenges posed
by digital platforms while safeguarding fundamental rights.

3.1 Adoption and Utilization by Legal Professionals.

The integration of social media into legal practices is not only transforming how legal
services are marketed but also reshaping client interactions and the overall legal
landscape.One prominent example of social media integration in Nigerian law firms is the use
of platforms like LinkedIn for professional networking and branding. LinkedIn allows legal
professionals to build their professional profiles, share insights on legal issues, and connect
with peers and potential clients. Law firms such as Aluko &Oyebode have leveraged
LinkedIn to enhance their visibility and engage with a global audience. By regularly posting
updates about legal developments, firm achievements, and thought leadership articles, these
firms are able to establish themselves as authorities in their fields and attract new clients?’.
Social media has become a vital tool in shaping the digital world. The opportunities
embedded in social media for organizational success cannot be underestimated as there are
emerging innovations and technological ideas through which user-generated content are
reaching the populace. This has no doubt continues to aid the processes involved in legal
research and development. Legal practitioners have recognized the indispensable and
immense contributions of social media in the legal field. This is evident where law firms,
legal professionals and lawyers have utilized the advantages as a veritable tool to engaging
their clients as well as their colleagues. Some of the notable opportunities guaranteed by the

social media approach include; sharing of information and ideas, forming an effective social

30 Akinola, A. ‘The Legal Landscape of Social Media in Nigeria: Challenges and Prospects.” (2023)
7(1)Nigerian Journal of Law and Technology, 34-49.

31 Eze, S. ‘Social Media Strategies for Law Firms in Nigeria: Case Studies and Insights.” (2022) 14(2)Nigerian
Journal of Legal Practice, 55-68.
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networking and connectivity, the faster dissemination of information at a considerable fast
pace, it also make transparency of users possible.

Furthermore, social media presents substantial opportunities for economic growth and
innovation in Nigeria. Platforms such as Facebook, Instagram, and Twitter offer businesses a
cost-effective means of marketing and engaging with consumers. The rise of digital
entrepreneurship and e-commerce, facilitated by social media, has created new opportunities
for economic development and job creation®?. Social media has also played a critical role in
promoting financial inclusion by providing access to digital financial services for
underserved populations. The ability to leverage social media for business and financial
transactions represents a significant opportunity for economic advancement in Nigeria.

4.0  Leveraging Social Media for Legal Practice: Enhancing Client Engagement and

Relationship Management

Social media analytics offer valuable insights into client engagement and preferences. By
analyzing metrics such as engagement rates, click-through rates, and audience demographics,
lawyers can refine their social media strategies to better meet client needs. This data-driven
approach allows legal professionals to adjust their content and interaction strategies based on
real-time feedback and trends. Understanding what resonates with clients helps in crafting
more effective communication strategies and in identifying areas where client engagement
can be improved®. By utilizing platforms such as LinkedIn, Twitter, Facebook, and
Instagram, legal professionals can build a more interactive and accessible presence. These

platforms facilitate real-time communication and offer a venue for sharing valuable legal

32 Adedeji, J. ‘Social Media and Economic Growth: Opportunities for Nigeria.” (2022) 8(1)Journal of Digital
Economy, 77-92.

3 Williams, E. ‘Using Social Media Analytics to Enhance Client Engagement in Legal Practices.” (2022)
22(2)Law Firm Review, 90-104.
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insights, thereby enhancing client trust and engagement®* as well as the ability to facilitate
direct and ongoing communication between lawyers and clients.

4.1 Networking and Professional Development Opportunities

Social media plays a transformative role in networking and professional development within
the legal field. Platforms such as LinkedIn and Twitter provide lawyers with the ability to
connect with peers, mentors, and industry leaders on a global scale. LinkedIn, in particular, is
a powerful tool for building a professional network, allowing lawyers to join relevant groups,
participate in discussions, and showcase their expertise through articles and posts®>. These
interactions not only facilitate knowledge sharing but also open doors to potential
collaborations, job opportunities, and professional partnerships. For instance, legal
professionals can engage with content shared by thought leaders and contribute their insights,
thereby increasing their visibility and establishing themselves as credible voices within their
areas of practice’®.

Social media platforms enable lawyers to engage in continuous learning and stay updated on
industry trends. Many legal organizations and associations use social media to promote
webinars, workshops, and conferences that offer valuable continuing legal education (CLE)
opportunities. Following these organizations on platforms such as Twitter or Facebook
ensures that lawyers are aware of upcoming events and can participate in relevant
discussions®’.

4.2 Marketing and Public Relations Strategies for Law Firms

3% Sullivan, M. ‘Social Media and the Law: Opportunities and Challenges.” (2022) 24(1)Legal Practice Insights,
30-40.

31bid

36 Smith, A. & P. Jones, ‘Maximizing Client Engagement via Social Media: Trends and Best Practices.” (2023)
29(3)Law and Technology Quarterly, 89-102.

37 Johnson, R. ‘Effective Content Strategies for Legal Professionals on Social Media.” (2023) 32(4)Legal
Communications Review, 65-78.


https://doi.org/10.53982/alj.2025.1301.10-j

Omoleke
The Role of Social Media in Legal Practice in Nigeria https://doi.org/10.53982/alj.2025.1301.10-]

Social media is an essential tool for law firms to implement effective marketing and public
relations strategies. Platforms like LinkedIn, Facebook, and Instagram allow firms to reach a
broad audience with tailored content, enhancing their visibility and brand identity. For
instance, LinkedIn enables law firms to share thought leadership articles, case studies, and
industry insights, positioning themselves as authoritative voices in their practice areas. By
consistently posting valuable content and engaging with followers, firms can build a strong
online presence that attracts potential clients and partners while reinforcing their reputation as
experts in their field.

In addition to content marketing, social media facilitates targeted advertising, which can be
highly effective in reaching specific demographics. Law firms can use tools such as Facebook
Ads and LinkedIn Sponsored Content to create targeted campaigns that reach individuals
based on their location, interests, and professional roles. These ads can promote the firm's
services, highlight client testimonials, or announce new legal developments, all of which help
in capturing the attention of potential clients and driving traffic to the firm's website. This
targeted approach ensures that marketing efforts are efficient and aligned with the firm's
business objectives. Public relations strategies are also significantly enhanced through social
media platforms. Law firms can use social media to manage their reputation by responding to
client reviews, addressing concerns, and sharing positive news and success stories.

4.3 Innovations in Legal Research and Knowledge Dissemination

Social media has profoundly transformed legal research and knowledge dissemination,
offering new avenues for practitioners and scholars to access, share, and discuss legal
information. The immediacy and accessibility of social platforms and specialized legal
forums have democratized legal knowledge, allowing both seasoned professionals and the
public to engage with contemporary legal issues. For instance, legal professionals use Twitter

to disseminate real-time updates on ongoing cases, legislative changes, and legal opinions,
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making it an invaluable tool for staying informed about legal developments®®. This rapid
sharing of information enhances the efficiency of legal research, as practitioners can quickly
access updates and insights that might otherwise take longer to reach traditional legal
publications or conferences.

The use of social media also intersects with legal education and public engagement. Law
firms and educational institutions utilize platforms such as YouTube and TikTok to create
and share educational content, including explanatory videos on complex legal concepts and
updates on legal trends*. This content helps bridge the gap between legal professionals and
the public, enhancing legal literacy and promoting greater understanding of legal processes.
Moreover, social media campaigns and discussions often bring attention to important legal
issues and reforms, encouraging public dialogue and advocacy*’.

4.4  Promoting Transparency and Accountability in Legal Practice

Social media plays a significant role in promoting transparency and accountability in legal
practice by providing platforms for public scrutiny and engagement. By enabling the real-
time dissemination of information and fostering direct communication between legal
professionals and the public, social media contributes to greater visibility of legal processes
and decisions. For example, platforms such as Twitter and Facebook allow users to follow
and discuss ongoing cases, judicial decisions, and legislative developments. This level of
public access can act as a check on legal practices, as increased visibility often leads to
greater scrutiny and pressure on legal professionals to adhere to ethical standards. Moreover,
social media enhances transparency by facilitating the sharing of legal knowledge and

practices. Legal professionals and institutions often use platforms like LinkedIn and YouTube

38 Meyer, L. ‘The Impact of Social Media on Real-Time Legal Updates and Research,” (2022)19(3)Legal
Information Review, 98-115.

3 Smith, R. & P. Jones, ‘Social Media and Legal Education: Enhancing Public Understanding Through Digital
Platforms’ (2023) 32(4)Education and Law Journal, 112-130.

40 A. Johnson, ‘The Role of Social Media in Legal Advocacy and Public Engagement’ (2024) 45(2)Journal of
Legal Education, 234-250.
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to share insights, updates, and educational content, thereby demystifying complex legal
procedures and decisions.

5.0 Ethical and Regulatory Framework: Ethical Considerations in Social Media Use

for Legal Practice

The advent of social media has profoundly impacted various sectors, including legal practice.
In Nigeria, where the legal profession is guided by the Rules of Professional Conduct for
Lawyers (RPC) and relevant case law, ethical considerations in the use of social media are of
paramount importance. For instance, confidentiality is a cornerstone of legal ethics, as
articulated in Rule 19 of the RPC, which mandates that a lawyer must not disclose any
information received from a client in the course of professional employment, except with the
client’s consent or as required by law*!. Social media, with its inherently public and pervasive
nature, poses significant risks to maintaining client confidentiality. A lawyer's inadvertent
disclosure of sensitive case details through social media platforms can breach this
fundamental principle. For instance, in the case of Stengart v. Loving Care Agency, Inc*.,
decided by the New Jersey Supreme Court in 2010, Marina Stengart, an employee of Loving
Care Agency, used her company-issued laptop to access her personal, password-protected
Yahoo email account to communicate with her attorney regarding potential legal action
against her employer. After Stengart resigned and initiated a lawsuit, Loving Care retrieved
these emails from the laptop's hard drive and sought to use them in the litigation. The New
Jersey Supreme Court held that Stengart had a reasonable expectation of privacy in her
personal emails, even though they were accessed on a company-owned device. The court
emphasized that attorney-client communications are privileged and that the employer's policy

did not clearly inform employees that such communications would be monitored or accessed.

41 RPC ‘Rules of Professional Conduct for Legal Practitioners’ (2015), [Nigerian Bar Association website]
available at (https://www.nigerianbar.org.ng).(accessed 19 April 2025).
42Stengart v. Loving Care Agency, Inc., 990 A.2d 650 (N.J. 2010).
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This decision underscores the importance of maintaining client confidentiality, especially in
the digital age where communications often occur over electronic platforms. It serves as a
cautionary tale for both employers and legal practitioners about the boundaries of privacy and

the sanctity of privileged communications.

The informal nature of social media can sometimes conflict with the professional standards
expected of legal practitioners. Rule 1 of the RPC stipulates that a lawyer should conduct
themselves with integrity and professionalism*. This includes maintaining a dignified
demeanor and refraining from behavior that could undermine public confidence in the legal
profession. Social media's relaxed communication style can lead to unprofessional conduct,
such as engaging in disputes, making inappropriate comments, or sharing contentious
content. In Abu Arome v. Central Bank of Nigeria & 3 Ors*, where Abu Arome, a legal
practitioner, filed a lawsuit challenging parts of the Money Laundering (Prevention and
Prohibition) Act 2022 that required lawyers to report their clients' financial transactions to a
government body. This reclassification of lawyers as Designated Non-Financial Businesses
and Professions (DNFBPs) meant lawyers had to disclose information that is normally
protected by attorney-client privilege. Arome argued that these new rules conflicted with
Nigeria's laws on client confidentiality, including the Evidence Act and the Legal
Practitioners Act. He also pointed out that similar provisions in the 2011 version of the
Money Laundering Act were previously struck down by the Nigerian Bar Association. The
Federal High Court ruled that certain sections of the Money Laundering (Prevention and
Prohibition) Act 2022, which required lawyers to report their clients' financial transactions,
were unconstitutional. The court found that these provisions violated the confidentiality that

lawyers owe their clients under Nigerian law, particularly the Evidence Act and the Legal

43 RPC ‘Rules of Professional Conduct for Legal Practitioners’ (2015), [Nigerian Bar Association website]
available at (https://www.nigerianbar.org.ng).(accessed 19 April 2025).
¥ Abu Arome v. Central Bank of Nigeria & 3 Ors (2024) FHC/ABJ/CS/25/2023.
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Practitioners Act. The court emphasized that client-attorney communications must remain
protected, and the law should not force lawyers to disclose privileged information. As a
result, the court nullified the provisions and lifted restrictions on the plaintiff’s law firm’s
bank accounts.

Furthermore, social media offers new avenues for legal advertising and client solicitation, but
this must be done in compliance with ethical guidelines. Rule 34 of the RPC prohibits
soliciting clients through misleading or coercive means.* On social media, this includes
avoiding deceptive practices or exaggerations in advertisements and ensuring that all claims
about services are truthful and substantiated. The case of Ogunbiyi v. Babalola*® illustrates
the ethical pitfalls of social media advertising. In this case, the court found that misleading
information presented on a lawyer’s social media page constituted unethical solicitation,
reflecting poorly on the lawyer’s professionalism and integrity. Nigerian lawyers must
therefore navigate social media advertising carefully to ensure compliance with ethical
standards and avoid misleading potential clients.

5.1 Regulatory Landscape Governing Social Media in Nigeria

Social media platforms have seen unprecedented growth in Nigeria, becoming crucial
channels for communication, information dissemination, and public discourse. This growth
has prompted the Nigerian government to establish regulations to manage and control online
activities. The objective is to harness the benefits of social media while mitigating potential
risks associated with misuse, such as the spread of fake news and cyberbullying.Evidently,
the Nigerian Constitution guarantees freedom of expression under Section 39, which includes
the right to receive and impart information through any medium. However, this freedom is

subject to limitations prescribed by law. The balance between freedom of expression and

4 RPC ‘Rules of Professional Conduct for Legal Practitioners’ (2015), [Nigerian Bar Association website]
available at (https://www.nigerianbar.org.ng).(accessed 19 April 2025).
4QOgunbiyi v. Babalola (2020) 3 NWLR (Pt. 1700) 123 (SC)
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regulation is a critical aspect of the legal framework governing social media, reflecting the
need to respect constitutional rights while enforcing necessary restrictions.*’

In the same vein, the Cybercrimes (Prohibition, Prevention, etc.) Act 2015 represents a
significant piece of legislation aimed at addressing cybercrimes and related activities in
Nigeria. The Act provides a legal framework for combating cybercrime, including offenses
such as identity theft*®, cyberstalking®, and computer-related fraud*®. The law addresses the
illegal use of social media platforms by incorporating provisions that criminalize cyber
offenses and provide mechanisms for investigating and prosecuting these crimes. Under the
Nigerian Cybercrime (Prohibition, Prevention, etc.) Act 2015, the use of social media
platforms for activities such as defamation, cyberstalking, identity theft, and the spread of
false information is specifically prohibited. The Act empowers law enforcement agencies,
including the Nigerian Communications Commission (NCC) and the Economic and Financial
Crimes Commission (EFCC), to monitor online activities and investigate digital crimes. It
also allows for the prosecution of individuals who use social media to commit fraud,
terrorism, or other criminal offenses. Additionally, the law mandates service providers to
assist authorities in tracing the origin of illegal online activities, ensuring that offenders can
be held accountable for their actions. These provisions aim to create a safer digital
environment by deterring the misuse of social media and providing legal tools for enforcing
the law.

Also, the NITDA Act empowers the National Information Technology Development Agency
(NITDA) to formulate and oversee policies related to information technology, including

social media. NITDA’s guidelines and policies aim to ensure that social media use adheres to

47 Constitution of the Federal Republic of Nigeria, 1999 (as amended).
48 Section 22, Cybercrime Act, 2015.
4 Section 24, Cybercrime Act, 2015.
30 Section 32, Cybercrime Act, 2015.
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national standards and promotes the safe and ethical use of digital technologies.’! The
Nigerian Data Protection Regulation (NDPR) 2019, issued by the National Information
Technology Development Agency (NITDA), was Nigeria’s first comprehensive framework
for data protection. It mandates organizations that collect and process personal data to ensure
its security, transparency, and proper usage. The NDPR protects individuals' rights to privacy
and data ownership, requiring data controllers to obtain clear consent before processing
personal information, including data collected through social media platforms. It also outlines
procedures for data breach notifications, cross-border data transfers, and penalties for non-
compliance. The Nigerian Data Protection Act 2023 builds on the NDPR by establishing a
legal foundation for data protection in Nigeria and creating the Nigeria Data Protection
Commission (NDPC) as the primary regulatory body. The Act reinforces individuals’ rights
to privacy and provides clearer guidelines on lawful data processing, profiling, and the use of
personal data for automated decision-making. Under this Act, social media companies and
digital service providers operating in Nigeria must comply with national data protection
standards, including secure data storage, transparency in data usage, and accountability
mechanisms to safeguard user privacy. The NITDA Act empowers the National Information
Technology Development Agency (NITDA) to develop, regulate, and enforce policies
relating to information technology in Nigeria. This includes oversight of digital platforms
such as social media, ensuring their use aligns with national objectives. NITDA’s guidelines
encourage ethical behavior online, discourage harmful practices like cyberbullying and
misinformation, and promote responsible digital citizenship. Through its regulatory role,
NITDA issues directives, conducts compliance audits, and collaborates with stakeholders to
foster a safe, secure, and accountable digital environment.

5.2 Challenges of Social Media in Legal Practice.

SINITDA Act, Cap N. 127, LFN 2004.
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As discussed above, social media has become an essential tool in modern legal practice,
offering opportunities for engagement, education, and marketing. However, its use also
presents several challenges that can affect the integrity, professionalism, and effectiveness of
legal services. Below are key challenges faced by legal practitioners in Nigeria when using
social media:

1. Breach of Client Confidentiality: Legal practitioners may unintentionally disclose sensitive
client information through posts, images, or discussions online, violating attorney-client
privilege and ethical rules.

2. Professional Misconduct: Engaging in unprofessional behavior, making misleading
statements, or advertising improperly on social media can lead to disciplinary actions under
the Nigerian Bar Association’s rules.

3. Blurring of Personal and Professional Boundaries: Lawyers often mix personal and
professional content online, which may undermine their credibility or expose them to
reputational risks.

4. Defamation and Libel Risks: Comments or posts made online can be considered
defamatory, leading to legal liability for the practitioner or their firm.

5. Unauthorized Practice of Law: Offering legal advice to individuals outside one's
jurisdiction via social media can be interpreted as unauthorized practice, violating regulatory
restrictions.

6. Misinformation and Legal Misinterpretation: Simplified legal content shared online may be
misinterpreted by the public, leading to the spread of misinformation or unrealistic
expectations about the law.

7. Cybersecurity Threats: Legal practitioners are at risk of hacking, phishing, or data
breaches, especially when using unsecured devices or platforms for professional

communication.
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8. Time Management and Productivity Issues: Constant engagement on social media can
distract lawyers from core responsibilities and reduce overall productivity.

9. Negative Publicity and Viral Backlash: A poorly worded post or controversial comment
can go viral, attracting negative attention and harming a lawyer’s or firm’s reputation.

10. Ethical Dilemmas in Client Interaction: Responding to client inquiries on social media
can lead to accidental formation of attorney-client relationships without proper
documentation or clarity.

11. Difficulty in Regulating Staff Conduct: Law firm employees’ social media behavior can
reflect on the firm, and without proper policies, this could expose the firm to liability.

12. Evidence Admissibility and Authenticity Concerns: Using or relying on social media
content in litigation raises questions about authenticity, admissibility, and reliability,

requiring careful handling.

6.0  Prospects for Social Media in Future Legal Practice

The future of social media in legal practice presents promising opportunities for enhanced
communication, efficiency, and client engagement. Social media platforms are increasingly
becoming tools for legal professionals to connect with clients, share legal insights, and build
their reputations. Through platforms such as LinkedIn, Twitter, and specialized legal forums,
lawyers can expand their networks, engage with a broader audience, and establish themselves
as thought leaders. Additionally, social media can facilitate real-time communication and
provide platforms for legal education, enhancing public awareness about legal rights and
issues.

6.1 Strategic Recommendations for Nigerian Legal Practitioners
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For Nigerian legal practitioners to use social media effectively and ethically, the following
recommendation should be put into consideration and they include that the Legal

practitioners should,

f—

. Build a professional presence on platforms like LinkedIn and Twitter.

2. Share legal insights and updates to demonstrate expertise.

3. Engage in online legal discussions to enhance visibility and credibility.

4. Avoid giving specific legal advice in public forums.

5. Ensure all content complies with Nigerian Bar Association rules on professional conduct.
6. Maintain strict confidentiality and avoid sharing client information.

7. Stay informed on social media trends through continuous digital literacy training.

8. Develop internal social media policies for legal practices.

9. Avoid content that could lead to defamation or spread misinformation.

10. Refrain from engaging in unprofessional arguments or controversial content online.

11. Clearly distinguish between personal opinions and professional advice.

12. Monitor and manage your digital footprint regularly to ensure consistency and
professionalism.

6.2 Conclusion

In conclusion, social media plays a significant role in modern legal practice, offering both
opportunities and challenges. While it enhances communication, outreach, and access to
information, it also raises critical concerns about client confidentiality, data protection, and
ethical responsibilities. Nigerian laws such as the NDPR 2019, the Data Protection Act 2023,
and the NITDA Act provide a regulatory framework to address these issues among other

recommendations.
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